
Enact Your Holistic 
Event Strategy
How to Make Sure Your 
Events Don’t Miss the Mark



The competition for high-performing students intensifies year after year as more 
employers realize the benefits of investing in college talent. Showing up blind to 
on-campus events alone simply doesn’t cut it anymore. A new, more holistic approach to 
university recruiting events will give your organization an edge. 

Innovative employers leverage Handshake for full-cycle event management. With pre- and 
post-Campaigns to maximize their time on campus and virtual events to reach more 
students at a broader, more diverse set of universities. In addition, the robust data that 
Handshake provides ensures that your teams are making strategic events decisions along 
the way.

This guide outlines how to refine your events program 
to reach more students, increase engagement, and 
leverage data to ensure high ROI.
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Accordingly, recruiting teams need to start thinking 
holistically about their university recruiting events 
strategy as back-to-school season approaches.

Fall recruiting season is an exciting time to meet 
talented students who could make a big impact 
on your organization.



Reach students at scale by creating proactive messaging Campaigns with Handshake 
Premium. Add all of your events to Handshake and schedule Campaigns to invite 
students to RSVP.

Spread awareness throughout the fall

Track who is actually showing up to your 
events with an Event Check-In system. 
Handshake’s Check-In capability makes it 
easy to maintain a list of attendees and 
then follow up afterwards.

Record who you meet
62% of students research prospective 
employers and events using career 
platforms like Handshake. Make sure 
you’ve filled out your Handshake company 
page and posted the event in Handshake.

Maximize visibility

Getting facetime with students and building brand on campus continue to be important 
parts of fall recruiting season, but the challenge is getting qualified, high potential 
students to show up. Campus events are time-consuming for all involved (including 
executives), and it’s important to make sure time spent will be worthwhile.

M&T bank ran a targeted student messaging campaign on Handshake in 
advance of their on-campus events, which had a 67% open rate and 

ultimately resulted in a 161% increase in qualified applicants.

Proactive on-campus engagement can make a big di�erence

67% open rate

For years, organizations used career fairs, info 
sessions, and on-campus interviews as their 
main approach to university recruiting.

ON CAMPUS EVENTS
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in qualified applicants
161% increase



IBM has seen a 6.25x increase in applicants to key roles after 
revamping their events strategy to include virtual events.

6.25x increase 
in applicants

How can you reach talent at schools you aren’t targeting for on-campus visits? By limiting 
yourself to in-person info sessions and career fairs, you restrict your ability to find 
applicants at other universities and build a diverse candidate pipeline.

Virtual events — part of Handshake’s Premium o�ering — change all that. They’re an 
essential channel for teams looking to maximize their applicant pool. You can host panels, 
give virtual o�ce tours, provide mentoring, and connect students with current employees 
that have similar interests and backgrounds.

University recruiting teams can’t have a physical 
presence at every campus.
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VIRTUAL EVENTS



Feature recent alumni with whom 
students can connect. Give students a 
window into your company culture that’s 
more easily experienced via video.

Create content that students 
want to know 

Virtual engagement and message open 
rates remain strong through the entire 
school year — not just in the Fall. Use 
virtual events to attract students all
year long.

Engage with students throughout 
their entire job search

Increase your reach while limiting 
travel costs. Virtual events are an 
economical way to supplement your 
on-campus events.

Create a budget-friendly strategy

Identify and add new schools to your 
account to give students across the 
country a relevant view of your 
business.

Extend your school network

Diversify your applicant pool by 
engaging with students from di�erent 
backgrounds or who attend HBCUs, 
HSIs and other minority-serving 
institutions.

Attract underrepresented 
candidates

Here’s how you can use virtual events to your advantage:

prefer live video to written content
Nearly 85% of students
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Invite the right students for 
your business

Handshake Premium expands the filtering 
tools of the free version by letting you 
proactively segment and source students 
that meet your exact criteria by things like 
skills and location interests.

Spread the word

Don’t limit your event to just one school. 
With Handshake Premium you can post 
your o�-campus or virtual events to 
multiple schools at once.

Showcase o�ce culture

Students want to know if they can be their 
authentic selves at work. Interactions with 
recent grads and company leaders can 
help students understand if they’ll relate 
to their co-workers.

Personalize your content

With Handshake Premium, students will 
see content on your company profile 
that’s customized based on their 
university and major.

Follow up post-event

Reach out afterwards to keep your brand 
top of mind. Handshake can automate 
your follow-up with proactive Campaigns.

Track outcomes

Understand what touchpoints drove 
students to apply so you can learn, adjust 
for next time and repeat your success.
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Follow these best practices to increase ROI and have your 
best fall recruiting season ever. 

BEST PRACTICES ACROSS ANY EVENT



A data-driven recruiting strategy is more important than ever before. It’s no 
longer su�cient to put on events without understanding what you want to 
achieve and having a way to measure success — especially when your 
company’s leadership is looking for results. By setting goals and measuring 
outcomes, you can intelligently set your strategy for future events.

MEASURING SUCCESS

Attendance

Here are the event metrics you 
should be tracking:

Track RSVPs so you know how many to expect.  
Then track conversion and attendees with 
Handshake’s Event Check-In.

Engagement
What content gets students to RSVP to events? 
What inspires them to apply? Handshake Premium 
tracks engagement across your Campaigns.

Funnel analytics
Handshake Premium can help you figure how 
many messages to send and track the open and 
conversion rates of those messages.

Peer benchmarks
Handshake Premium can let you see where your 
peers are recruiting and understand how your 
own recruitment e�orts compare.
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Fall recruiting season is all about connecting with students. By taking a 
holistic approach, you can reach the talented young people that will 
become the future of your organization and ensure your company’s 
success for years to come. 

GETTING THE MOST OUT OF YOUR EVENTS

We believe that talent is distributed evenly, but opportunity is 
not. Handshake helps you source, engage, and hire the right 

talent for your team, wherever they may be.

ABOUT HANDSHAKE

Contact employers@handshake.com to learn how you 

can build a holistic event strategy for Fall.


